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Fishmarketingis a flourishingtradein theeconomyof Assamas it is a preferredfooditemof 95 % of thestate's
population.Then:is a widegapbetweenthepresentsupplyandrequirementof fish,whichis partiallymetbythesupply!Tomother
fishproducingStates.Thedistributionprocessof fleshfish,driedfishandfishseedhasbeendiscussedin thispaper.Thereis ahigh
consumerpreferencefor Indianmajorcarps.Largenumberof intennediariesareinvolvedin thedistributionprocessof !Teshfish
marketing.Womenarealsoinvolvedin theretailtradein themarketsanddoortodoorsalesin someselectedpartsof Kamrup
District.A wellotganisedmarketingnetworkisessentialfordistributionoffishintheStateatreasonableprice.Thestudyrevealsthat
theJagiroadwholesaledriedmarketactsasthenucleusof driedfishtradefortheentireNortheasternIndia.. A wellorganized
marketingnetworkis essentialfordistributionof fishin theStateat reasonableprice.Thepresentstudyhighlightstheprevailing
marketingsystem,marketchannels,marketavailabilityandmarket-relatedconstraintsin thegrowthof fish marketingin thestate.
Introduction
In spiteof highpotentialof inlandfisheryresources,theStateofAssamis yetto




marketedin threemajorformsin thestateviz., freshfish,driedfishandfish seed.In
viewoftheincreasingdemandforfishintheState,fishmarketinghastoplayavitalrole
intheState'stradeandeconomy.Someinstitutionalchangesareverymuchneededsoas










hours(morning)at Rangiaof Kamrup.Informationon thedriedfish marketswas
gatheredin MarchatJagiroadofNagaonDistricts.Thefreshfishmarketswereobserved





Animalproteinhasgreatdemandin Assam,as95% of itspopulationis non-





Therewasagradualincreasein thedemandof fishfrom1986to 1991butafter
1991,therewasescalationin demand(Table1).Theinternalproductionof fishis not



















seasonsobservedfor locallyavailablefishandoutsidefishwereJanuaryto April and
MaytoDecemberrespectively.









marketsarebroughtby thefishermenor his familymembers.Entireloadof thefish






I) Fishermen~ Mahaldar~ Commissionagentatterminalmarket~ Whole-
salen~ Retailen~ Consumer.









gonius,L. ca/basu.Cirrhinareba andexoticspecieslike silvercarp,grasscarpand
commoncarparealsosoldin theretailmarket.Althoughcatfishesaremostlylocally








Thepeakmarketingseasonfor outsidefishesis Januaryto April. DuringJanuaryto
April,onanaverage,15-20quintalsof fishbytrainand5truckloadsof refrigeratedfish
arrivein theState,whereasduringtheleanseasonthequantitiesdropto 10quintalsof
fishbytrainand2 truckloadsof refrigeratedfishperday.Theannualtotalflowof fish
















wasknownas "Sindal".This is thecostliestitemof driedfishandconsideredasanti-









I) OutsideState~ JagiroadDriedFishMarket. WholesalersoftheNorth-
EasternStates~ Retailers~ Consumers
II) Outsidestate~ JagiroadDriedFishmarket~ Wholesaler~ Wholesalerof
theState~ Retailers~ Consumers
Fishseedmarketing
Fishseedmarketingin Assamis seasonalin natureandis confmedmainlyfrom









ThoughtheStateis reportedto haveachievedself-sufficiencyin carpseed
production(Anon.,1998),thedemandfor seedappearsto be morethanthe local
















andtheninstalledinnurseryponds.In somecasestheykeeptheseedin a sectionof the
riverby makingsmallpoolsbysurroundingmosquitonet.Thentheyselltheseto the









I) Fishseedvendors ~ Wholesaler~ Fishseedvendors ~ Fishfarmers
II) Fishseedvendors ~ Fishseedvendors~ Fishfarmers
III) Fishseedvendors~ Fishfarmers
Conclusion
The study indicatesthat the fish marketingsystemin Assam reqwres
modernisation.Lackof adequateransportandcommunicationfacilitieshasconfinedthe










providingadequatefinancialsupportwill goa longwayin thedevelopmentof fisheries
inthestate.
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TABLE 1. ProductionandrequirementoffISh in theState.
Source:StateFisheriesReport,Assam
TABLE 2. Potentialfishery resourcesofAssam

























































Labcorohita 250 60-80 4045
Catlacatla 250 55-75 4045
Wal1agoattu 20 100 80
,Notopteruschitala 25 120 140
Aorichthyseenghala 15 120 90
Cirrhinamrigala 50 60-80 -
Clariasbatrachus,Heteropneutesfo silis 10 150
Channapunctatus 15 150 100


















TABLE 7.Marketprice of differentvarietiesof Fish seed
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Species Riverineseed(pricerange1100) Hatcheryseed
1-1.5" 4-6" 1-1.5" 4-6"





Callacatla Rs.60-IOO 250-300 Rs.20-25 150-175
NOlopterus Rs.1000
chitala
Wa/la1i!oallU Rs.1000
